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QUESTION ONE (30mks)

a) What is advertising and why is it necessary?                               

(5mks) 

b) Discuss ethical issues raised by advertising and promotions      

(15 mks)

c) Discuss how the internet has revolutionized advertising             

(10 mks)

QUESTION TWO

a) Discuss factors one should consider when selecting the 

medium for advertising.                                                                   

(20mks) 

QUESTION THREE

Discuss five factors that can lead to waste in advertising.              

(20mks) 



QUESTION FOUR

Discuss the role of advertising in the Kenya.                                   

(20mks) 

QUESTION FIVE 

a) Discuss  the  reasons  advanced  by  organizations  that
advertise on television.                                                      

    (10mks)

b) Discuss  the  role  of  marketing  mix  in  relation  to  the
promotion of products.           

     (10mks)
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