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The aim of this study was to determine the effect of knowledge transfer and spillover on product innovativeness (PI) in the context of manufacturing MSEs. in Kisumu, Kenya. Using a cross sectional survey design with a sample size of 196, a standard multiple linear regression (MLR) was performed between product innovativeness as the dependent variable and knowledge transfer and spillover as independent variables. The results indicate the predictors explained 13.1% of the variance (R2= .131, Adj R2 = .087), F (6, 119) = 2.981, p < .05; t = 6.590; knowledge transfer through attending conferences significantly predicted PI (8 =-.746, p< .05) t=.- 2.021 as did having adequate knowledge (8 =.1.091, P < .05) t=2.73 6. The study established that knowledge transfer significantly enhance PI. The study recommends the setting up of MSEs Knowledge transfer policies that promote inter-firm interaction and alliances with university/research institutions for purposes of sharing information/ accessing the diverse knowledge base on new product design, development and production, 
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INTRODUCTION 
In today's global economy, knowledge is considered a precious commodity and concepts like knowledge sharing and lifelong learning have become increasingly prevalent in business practices (Senge and Scharmer, 2001). In this new environment, the nexus of sustainable economic development rests upon the ability of partners to learn, create and harness knowledge collaboratively and continuously (Florida, 1995). In the transition to a learning-based economy, the 'new regionalism' focuses 
on social and institutional learning as the prime driving forces behind regional economic growth (MacKinnon, Cumbers, and Chapman, 2002). 
The concept of collective learning lies at the base of the innovative and creative milieu theory, whereby the presence of common knowledge goes beyond the individual firm, yet remains within the boundaries of the milieu or, as the case may be, cluster domain (Cumbers, Mackinnon, and Chapman, 2002). Collective learning is 


