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Abstract 
This study investigated the effect of Collaboration on manufacturing SMEs product innovativeness. Using a cross sectional survey design with a sample size of 126, a six-predictor logistic model was fitted to the data to test whether collaboration has a statistically significant effect on product innovativeness of manufacturing MSEs in Kisumu Town. The model prediction success was 70.6% (71.4%) for High Product Innovativeness and 69.8% for Low Product Innovativeness. Three predictors (search for new product ideas, externally source product/market information, and research institutions / universities partnerships) were significant and positive predictors of product innovativeness. Their EXP (B) values were> 1 indicating that when raised by a unit, the odds ratio of the SMEs being able to manufacture innovative products rose by values equivalent to the EXP (B). It is concluded that collaboration enhances SMEs' product innovativeness. The researchers recommend the promotion of collaborations for purposes of sharing information/ accessing the diverse knowledge base on new product design, development and production. 
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Introduction 
If collaboration agreements are good instruments for developing and sustaining technological capability to manufacture innovative products, it follows that the choice of technological partner is crucial (Nieto & Santamaria 2007). In fact, significant differences exist among types of partners and these can determine how the collaboration is managed and what kind of innovation can be achieved (Whitley 2002). In particular, there are significant contrasts in how firms cooperate with potential innovative partners such as suppliers and customers, but also with agencies in the innovation system such as universities, and research institutions that have specific kinds of resources and know-how (Moyi & Njiraini, 2005). The entire set of collaborative activities established then becomes a network. All collaborations differ in importance and intensity, and firms build up and maintain only those relationships which are valuable to them (Gemunden et ai, 1996). 
Analyzing the relationship between type of partner and expected benefits for MSE innovativeness, then, would be interesting. Vertical collaboration with clients and/or suppliers allows a firm to gain considerable knowledge about new technologies, markets, and users' needs 
(Whitley, 2002). Therefore, this collaboration has a significant impact on both product and process innovation and is particularly important for firms that tend to focus on a smaller set of businesses (Miotti & SachwaId 2003). As this kind of focus is typical in small firms, SMEs commonly use their suppliers and clients as a valuable source of technological information. Many innovations by small firms, then, are based on off-the-shelf technologies, concepts, and/or resources offered by supplying industries (Verhees & Meulenberg 2004). Consequently, suppliers may playa more active role in stimulating innovation by trying to influence the small firm's innovation decision. Meanwhile, the relationship between product innovative ness and market intelligence makes client information a key resource for innovation in small firms (Verhees & Meulenberg 2004). 
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