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QUESTION ONE.   (25 MARKS)
(a) Discuss the various forms of business.                                            (5 marks).
(b) Explain the strategic role of information in promoting entrepreneurship.                                                                                   (5 marks)
(c) Discuss the sources of business information.                                (5 marks).
(d) Explain the process of incorporating a company in Kenya.                          										(5 marks).
(e) Discuss the external challenges of a firm.                          (5 marks)

QUESTION TWO.                                                                                          
(a) Discuss the evolution of business activities in detail.  (10 marks)
(b) Explain the meaning and components of a business plan.
                                                                                                                    (5 marks)
QUESTION THREE.                                                                                
(a) Discuss the various challenges facing corporate Kenya.      (10 marks).
(b) Explain the meaning and significance of business ethics to a firm.
                                                                                                                  (5 marks)
QUESTION FOUR (15 MARKS)
(a) Discuss the role of government in promoting business activities.   
                                                                                                               (10 marks).
(b) Explain the significance of corporate social responsibility to a firm.                                                                                                     (5 marks).

QUESTION FIVE. (15 MARKS).
(a) Explain the significance of international trade to the local economy.     
                                                                                                             (10 marks).
(b) Discuss the role of ICT in promoting business activities. 
                                                                                                               (5 marks).
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