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QUESTION ONE   

a). What do you understand by public communication campaigns? (2MKS) 

b). Discuss only 3 steps that are involved in the generation an effective public 

campaign message on any issue of concern.           (10MKS) 

c). What factors would you consider when evaluating public campaign 

communication?          (3MKS) 

QUESTION TWO      

Using a topic of your choice, write two paragraphs of an effective 

communication campaign message.       (15MKS) 

QUESTION THREE      

Using examples, explain the following terms as they are used in campaign 

communication.  

i.    Targeting and segmentation      (3MKS) 

ii.    Fund raising and budgeting      (3MKS) 

iii.   Traditional media        (3MKS) 

iv.   Mass media         (3MKS) 

v.   Social media          (3MKS)  

QUESTION FOUR      

Discuss the role of interactive media in communication campaigns (15MKS) 

QUESTION FIVE     

Discuss any theory of public communication campaign                         (15 MKS) 

/END/ 


