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QUESTION ONE 

a) Explain FIVE reasons why marketing is important (10 marks) 

b) Briefly explain the 4 p’s of marketing   (4 marks) 

c) Briefly explain the advantages of E- marketing  (10 marks) 

d) Explain THREEways in which marketing can be classified(6 marks) 

e) Define the following terms: 

i. E-marketing    (2marks) 

ii. Customer service       (2 marks) 

iii. Marketing        (2marks) 

iv. Customer loyalty         ( 2 marks) 

v. Pricing     ( 2 marks) 

QUESTION TWO 

Discuss internal factors that influence price decisions (10 marks) 

QUESTION THREE 

a) Highlight FIVE objectives of sales promotion          (5 marks) 

b) Highlight FIVE types of advertising media                      (5 marks) 

QUESTION FOUR 

a) What is personal selling     ( 2marks ) 

b) Highlight the objectives of personal selling (8 marks) 

QUESTION FIVE  

Explain trends in modern marketing    (10 marks) 

QUESTION SIX  

a) What is a distribution channel    (2 marks) 

b) Discuss four functions of a distribution channel to a business  

(8 marks) 
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