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QUESTION ONE
a) Differentiate marketing from the following concepts:
i.  Public Relations
ii. Advertising
(3 marks)
b) Define Integrated Marketing Communication (IMC).
(2 Marks)

¢) Explain four factors responsible for the growth of IMC.
(8 Marks)
d) Using appropriate examples, explain the role of IMC in branding.
[3 Marks]
e) Explain the role of language in IMC.
[4 Marks]
QUESTION TWO
Using relevant examples from the corporate world, discuss five elements
of Integrated Marketing Communication Mix highlighting the strengths
and weakness of each. (15 Marks)

QUESTION THREE
Discuss three models of marketing communication using appropriate
examples.

[15 Marks]
QUESTION FOUR
You have been appointed the Director of Marketing and Public Relations at
Maasai Mara University. Prepare an IMC plan for the University and
explain how it would help the University in achieving its goals.

[ 15 Marks]
QUESTION FIVE
You are the Marketing Manager of Maasai Mara Steel Company. The
uptake of internet is extremely low. Explain how the use of Internet in the
Integrated Marketing Communication programme will assist the company.
[15 Marks]
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