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QUESTION ONE 
a. Discuss the social effects of the media with home grown examples.    
                                                                                                                   (10 marks) 
b. Elucidate the concept of the audience in media and the different approaches 
of looking at the media audiences.      (10 marks) 
QUESTION TWO 
Using illustrations discuss the various types of propaganda as forms of  
communication.         (15 marks) 
QUESTION THREE 
a. Explain the impact of mass media on society basing your arguments of the 
following theories:           
                                                                                                        (10 marks) 

i. Two-step flow theory 

ii. Hypodermic needle theory 

b. Providing examples, show the various applications of psychology of 
communication.                                                                            (5 marks) 
QUESTION FOUR 

a. Explain the relevance of research methods used in media psychology.                                     

                                                                                                   (10 marks) 

b. State three criteria a scientific research should meet.   (5 marks) 

QUESTION FIVE 
a. Briefly explain the relationship between psychology and the media.                         

                                                                                                  (5 marks) 

b. Explain the process of perception.     (6 marks) 

c. Define the following concepts as used in media psychology: (4 marks) 

i. Behavior 

ii. Variable 

iii. Attitude 

iv. Social psychology 
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