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INSTRUCTIONS  

1. Answer Three questions 

2. Question one is compulsory 



1.Using relevant examples from an entertainment product of your 

choice, examine the basic principles of entertainment marketing.  

               (30 marks) 

 

2. What are some of the challenges faced by entertainment marketers 

while marketing their products?      (20 Marks) 

 

3.Discuss the role of marketing and management within the 

entertainment industry.         (20 marks) 

 

4.Examine four factors to consider while marketing an entertainment 

product through print media.         (20 marks) 

  

5.Evaluate the role of four players in entertainment and marketing.

                (20 Marks) 

 

6.Explain three factors to consider when undertaking marketing 

research on theatre audiences.        (20 marks) 

 

///END/// 


