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QUESTION ONE 

You are a communication officer in the department of corporate 

communication, explain ways in which the communication team from your 

department can use to enhance effective communication.                  (20mks) 

QUESTION TWO 

Explain the importance of corporate communication to the success of any 

business or organization.                                                                              (15mks) 

QUESTION THREE 

As a Public Relations (PR) manager in your organization, a crisis has occurred 

in the organization, explain the steps you will take in sorting the crisis.                                                                                                                      

(15mks) 

QUESTION FOUR 

Explain each of the following terms as used in the study of corporate 

communication: 

I). Corporate reputation                                                                                   (3mks) 

II). Knowledge culture                                                                                       (3mks) 

III). Internal communication                                                                            (3mks) 

IV). Brand ambassador                                                                                       (3mks) 

V). Corporate reputation                                                                                    (3mks) 

QUESTION FIVE 

a). You have been approached by the communication department in Maasai 

Mara University as a communication expert to do some branding for the 

institution, briefly explain how you will carry out this activity.            (8mks) 

b). Briefly, explain the role of PR in corporate communication.            (7mks)  

//END// 


